CASE STUDY:

MYSTERY SHOPPING PROGRAM
o= TO MEASURE
CUSTOMER SATISFACTION

The client is a famous offering pizzas, pastas, desserts
and more with over 1200 outlets across India.

®BARE started a partnership with the client in January 2019 with

the and has completed almost 304
. evaluations so far, and still counting.
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v %% Mystery Visits
e Measuring the performance of the outlets on key touch-points.
e Adapt the survey and requirements towards food quality, taste, service time and
recommendation.
vy
Customer Satisfaction

e Learn what your target group expects from the brand
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